inducements to drink. (The use of the term adolescent aid not disguise the fact that at least some people start iking earlier than adolescence/ when they are really still dren.) Lawi_against selling alcohol to people under a certain
do reduce the amouM that adolescents drink. But these 3 fall far short of imposing absolute abstinence on this group, ording to national surveys, 80 percent of high school seniors e had their first drink before they turn 18—the lowest min-m drinking age in the country. Over one-third of all high jol students, including half of all 16- to 17-year-olds, report iking within the past 30 days.
ae question of why adolescents drink may be even more cult to answer than the question of why adults drink. Clearly, r_pjressjjre_pjLay.s,a large role in the initiation of drinking.
there are many other factors that also contribute, from ily situations to availability to the intangible influence of an vidual's personality. At least some of these factors can be lenced very little by prevention programs, no matter how fully such programs may be designed, dolescents are also under particularly intense pressure from mass media and popular culture. During a stage in their 5 when they are particularly susceptible to such messages, lescents are barraged by enticements to drink in television ws and advertising. Alcohol is a theme in popular music, omic strips, and particularly in movies. (Who cannot re-nber a popular film in which the protagonist was an incor-Dle, but ultimately attractive, drunk?) Schuchard particularly :cts to such messages on young people's T-shirts as "Party /ou. puke," "Avoid hangovers, stay drunk," and "I don't e a drinking problem—I drink, I get drunk, I fall down. No 3lem."
his blitz of promotion, says Schuchard, continually antag-;es parents and educators who are trying to teach young pie about drinking. "The industry talks about responsible keting," she says, "but I see alcoholic milk shakes in stores
I hear advertising on teen-oriented radio stations for beer, e, and other kinds of drinks. . . . There are mixed-up, muddy